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Abstract 
 
 

According to the greatest historical scholars and philosophers such as Plato, Aristotle and 
Socrates the ultimate goal in life is happiness. In the Declaration of Independence of the United 
States Thomas Jefferson (1776) wrote it is a self-evident truth that the “pursuit of happiness is an 
unalienable right”.  According to the General Social Survey approximately eighty percent of all 
Americans report that they are happy. But V. Caesar’s (1995) scientific research concluded that 
approximately eight percent of American entrepreneurs are happy in their private lives. By 
comparison, only one-tenth of the American entrepreneurs are as happy as the general American 
population. Through copious research no scientifically research has been found in regards to 
what the ‘behavioral predictors’ are of happiness. Most previous research, in this field, has been 
trying to prove the ‘subjective’ predictors of happiness. According to R. Veenhoven (2006) 
‘objective’ predictors of happiness are the direction that future research in this field must take.  
 

E. Diener (1984) first published the earliest and premier research on ‘Subjective Well-
Being’. Happiness was one of the original six domains that Diener’s research hypothesized 
predicted subject well-being. The other five of his original domains were: pleasant emotions, life 
satisfaction, absence of emotional reactions, absence of unpleasant moods, and pleasant 
emotional reactions. One of the main goals of this experiment is to take one of Diener’s six 
domains (happiness) and attempt to prove its ‘objective’, behavioral, predictors.  

 
Another goal of this study is to argue and prove the hypothesis; to determine the 

behavioral predictors of the happiness in the private life of American Entrepreneurs (test group). 
Then comparing the test group results to the results of the happiness of the United States’ general 
population will identify if there is a difference between entrepreneurs and the general population 
in terms of their happiness in their private life. Hopefully, once this researcher has scientifically 
proven, with a Cronbach’s Alpha greater than point seven percent or higher, the behavioral 
predictors of happiness. If this research proves the hypothesis then the study would probably 
suggest that future research be considered on how to ‘teach happiness’. 
 

     Introduction 
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What is the most important thing in life? What is the most important question mankind 

has ever asked? Would you like to be happier in your life? Happiness is one of the most highly 
prized goals on Earth since the earliest philosophers up to and including our society today 
(Pointon and Clare 2006).  

 
    The Problem 

          
 Previously, researchers have omitted scientifically studying the happiness of 

entrepreneurs in their private life. They have been obsessed with increasing net profits, either 
directly or indirectly, without concern for the entrepreneurs’ happiness outside of the business. In 
other words, are American entrepreneurs as happy with their own private life as the general 
population?   

 
     The Goal 

            
The main goal of this research is to determine the behavioral, objective, predictors 

(independent variables) that can lead American entrepreneurs to significantly increase the level 
of happiness in their own private life (dependent variable). Secondarily, this might then, 
subsequently, contribute to the net profitability of the business. Finally, if this research argues 
and proves the experimental hypothesis may lead to future research to learn how to ‘teach’ 
happiness. 
        

           Literature Review  
 
Happiness, according to the historical scholars and philosophers such as Plato, Aristotle 

and Socrates (fifth century B.C.) hypothesized that the ultimate goal in life, or of a nation, is that 
nearly everyone should be happy. Greek philosopher Aristippus (forth century B.C.) argued that 
the goal of life is to maximize the totalities of one’s happiness. Thomas Jefferson (1776) wrote in 
the Declaration of Independence of the United States, took as its self-evident truth that the 
“pursuit of happiness is an unalienable right”. English thinkers J. Mills and J. Bentham (18th and 
19th century A.D.) defined happiness as pure pleasure. This led to their innovation of the theory 
of Utilitarianism. This theory states “whatever increases happiness is right”. After that generation 
most contemporary moralists and philosophizers have tended to avoid the topic until Diener 
(1984) launched his life-long academic career in studying ‘subject well-being’. More recently 
many nations such as the governments of; the United Kingdom, Australia, Denmark and the 
Himalayan kingdom of Bhutan, specifically their King Wangchuck (2002), have announced that 
the goal of their public policy will be to increase not the Gross National Product but rather the 
Gross National Happiness index.  Most recently Kahneman received the 2002 Nobel Prize in 
Economics with one of his premises that included “a nation’s measure of success should not be 
its Gross National Product but rather it’s Gross National Happiness”.  
 

The primary purpose of this scientific research is to argue and prove our hypothesis 
which is to determine the ‘behavioral’ predictors, not the ‘subjective’ predictors, of American 
entrepreneurs in their private life (test group). Then compare these results to the results of the 
general population (control group). Hopefully once we prove our hypothesis, with a Cronbach’s 
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Alpha greater than point seven percent, the behavioral predictors of happiness will then strongly 
suggest that future research to be considered on how to ‘teach happiness’. This then may prove 
to be a break-through for mankind. The second purpose of this research is to show that 
‘objective’ predictors make a significant increase of the creditability within scientific research in 
happiness versus the past, and current ‘subjective’ predictors (e.g. positive affect, quality of life, 
life satisfaction, meaning, internal locus of control, etcetera). 

 
Diener (1984) first published the early and premier research on ‘Subjective Well-Being’. 

‘Happiness’ was one of the original six domains that Diener’s research hypothesized predicted 
subject well-being. The other five of his domains were pleasant emotions, life satisfaction, 
absence of emotional reactions, absence of unpleasant moods, and pleasant emotional reactions. 
One of the main focuses of this research is to take one of Diener’s six domains (happiness), and 
attempt to prove the ‘objective’, behavioral, predictors of happiness.  

 
According to the United States’ General Social Survey approximately ‘eighty percent of 

all Americans report that they are happy’. But V. Caesar’s (1995) scientific research suggests 
that ‘approximately eight percent of American entrepreneurs are happy in their private lives’. By 
comparing these two studies, only one-tenth of the American entrepreneurs are as happy as the 
general American population. This may help explain one of the main causes of why such a large 
percentage of entrepreneurial start-ups fail within the first four years. 

 
In 2006 Ed Marron, director of the Arthur Blank Center of Entrepreneurship at Babson 

College and his fellow researcher Les Charm, entrepreneurial faculty at Babson College say “the 
number one question we hear as we go around the World speaking to entrepreneurs is ‘how can 
we be happier’?”. 

 
To the best of this researcher’s knowledge, no experiment has scientifically researched 

and proven what the ‘behavioral predictors’ are of happiness. Most previous research, in this 
field, has been aimed at trying to prove the ‘subjective’ predictors of happiness. According to 
Veenhoven (2006) told this researcher that “objective predictors of happiness is the direction that 
future research in this field must take”.  
 

Why is the ‘happiness’ of American entrepreneurs so critical to the economic backbone 
of the United States of America’s? It is of the utmost of importance because of the joint 
announcement by both the Small Business Administration office of Advocacy and The Ewing 
Marion Kauffman Foundation (at their joint 2004 conference Entrepreneurship in the 21st 
Century). They collaboratively proclaimed “Entrepreneurs will drive the United States economic 
growth in the 21st Century”. This is an economic declaration that will affect nearly all 
Americans. Additionally, according to the Small Business Administration (2006) “44% of all 
new entrepreneurial businesses fail within the first 4 years. When these two nationally 
recognized organizations make such a public statement both public and private organizations, 
academic scholars, and researchers must immediately address this problem. 

  
The following statistics were published by the Small Business Administration department 

of Advocacy (2006). There currently exist approximately 25.8 million total businesses in the 
U.S. of which more that 26.79 million (99.9 %) are entrepreneurial enterprises. There are only 
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about 18,000 businesses in America with greater than five-hundred employees. Increasing the 
happiness of entrepreneurs in their private life may lead to a reduction the of nascent 
entrepreneurial business failure rate by up to 10%. That would then translate to a savings of 
approximately 660,000 businesses per year. That is, there are approximately six Million new 
business start-ups per year. Additionally, according to the Small Business Administration (2006), 
the Gross Domestic Product is about 12.5 Trillion dollars per year and approximately 50% (6.25 
Trillion dollars) is contributed by entrepreneurial enterprises. The mathematical result of this 
indicates that the average entrepreneurial business produces approximately 473,688 dollars per 
year. That would then possibly lead to an increase in the Gross Domestic Product of about 312 
Trillion dollars per year.  Additionally, the average entrepreneurial sized enterprise (less than 
five-hundred employees) has approximately 9.9 employees (2005). In conclusion, approximately 
6,534,000 jobs per year then maybe able to be saved. This also may be reducing the 
unemployment figure.  Finally, according to the Department of Labor (1993) it costs about 
eleven thousand dollars to replace the average janitor (let alone the true cost to replace an 
average employee). Hence, in employee replacement costs about seventy-one Billion dollars per 
year costs may also be saved. 

 
According to a recent study by the Ewing Marion Kauffman Foundation (2006) more 

than 500,000 new entrepreneurial businesses are started each month. Therefore, this research 
may positively affect not only the private lives of over twenty five million entrepreneurs per year 
but also might significantly affect the United State’s economy as a whole. 
 

It is important to mention, DePaul's University’s graduate curriculum, the Entrepreneurial 
Concentration from the Department of Management was voted (2006) as the second leading 
American academic program by Entrepreneur magazine/ Princeton Review national rankings of 
university entrepreneurship programs. This program was one of the very first graduate level 
entrepreneurial programs in the United States and was the innovation by Harold Welsch of 
DePaul University twenty-four years ago. This leading university has been teaching nascent 
entrepreneurs the how-to’s of running the business–side-of-the-business. According to Welsch 
(2006), now and in the near future the cutting-edge of graduate entrepreneurial school’s 
objectives will no longer be to just teach the how-to’s to nascent entrepreneurs but to start 
teaching these students how to ‘’think like an entrepreneur”.  According to this researcher, a 
portion of the key components of ‘thinking like an entrepreneur’ is for the nascent entrepreneur 
to learn not only how to make net profit but concurrently learning how to be happy in their 
private life.  

 
Also, it has already been proven that happiness in the entrepreneur then translates to 

increased productivity throughout the organization, and consequentially the company’s net 
profit. For example, the research and results by Food Brand L.L.C. (2005) clearly demonstrates 
that a happy Chief Executive Officer is most likely to have happy managers which, in turn, are 
most likely to have happy employees. Therefore, without any increase in costs (e.g. salaries or 
incentives) one could assume entrepreneurial companies should have a pure increase in net profit 
based simply by increasing the happiness of the entrepreneurs in their private lives.  
          

The final purpose of this research is to reinforce the idea that there does exist a difference 
between the words happiness, subjective well-being, life satisfaction and well-being.  Because of 
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how lexicography works, these terms are not the same words, and as a result are not 
interchangeable especially when it comes to scientific research. As recently as 2002 Frey and 
Stutzer stated in their published research that the terms happiness, well-being, and life 
satisfaction are used interchangeably. As a matter-of-fact, Diener who is frequently referred to as 
the “father of subjective well-being” uses the terms subjective well-being, well-being, life 
satisfaction and happiness interchangeably as recently as 2005.  For the purpose of this scientific 
research, the word ‘happiness’ is defined, as the ten, objective, behavior predictors used in this 
study.  
 

    Research Questions 
 

1) Does the United States general population as well as entrepreneurs have a similar set of 
behavioral predictors to happiness? 
 
2) What are the behavioral predictors of the American population as a whole to be happy in their 
private life? 
 
3) What are the behavioral predictors of American entrepreneurs to be happy in their private life? 

 
What additionally motivates this research? According to the United States “General 

Social Survey” (a longitudinal study conducted for over the last three decades which is funded 
by the National Science Foundation) about eighty percent of all Americans report that they are 
either ‘very happy’ or ‘extremely happy’.  But Caesar’s (1995) scientific research indicates that 
approximately 8% of American entrepreneurs are happy in their private lives. The conclusion, by 
comparing these two studies is that only one-tenth of the American entrepreneurs are as happy as 
the general American population. This may help explain one of the main causes of why such a 
large number of business start-ups fail within the first four years. 

 
 Another research question which needs to be answered is; if this research suggests that 

we accept our hypothesis, will this then suggest that the next research might be on how to ‘teach’ 
happiness? Skinner (1968) said, “If you can measure it, you can control it and teach it”. The 
implication of this, in terms of the scientific research community, is that if this study isolates and 
scientifically proves these predictors, that the research community should then consider 
conduction future studies to be able to learn to ‘teach how to increase one’s happiness’. 

 
The first step, toward accomplishing and statistically finding the answers to these 

scientific research questions, is to conduct an in-depth literature review as well as networking 
with those that are known as the ‘bleeding-edge’ academics, scholars and researchers in this field 
of study.  
 

Secondly, this researcher contends that as a resultant of this scientific study and how 
entrepreneurs can significantly increasing their happiness, American entrepreneurs may also be 
able to significantly decrease their number of business failures within the first four years of 
existence. This then may cascade nationally into increased employment, increased Gross 
National Product, and concurrently to statistically reduce the number of bankruptcies. Therefore, 
the United States economy and American society, as a whole, would significantly improve.  
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 Finally, the research in this field (in modern times) only started about 30 years  
ago, and the main dependent variable studied was subjective well-being. The two  
diagrams in Appendix A show how Diener (1984) originally defined subjective well-being,  
and then what are the behavioral predictors of happiness (one of his six domains that he  
contends make up subjective well-being) in this research. 

 
Theory 

 
 There are several theories that are the backbone of this research. 
 

1)  Adaptation Theory: individuals react to specific events, but quickly adapt back to their      
      baseline of happiness (genetic set point). 
 
2)  Utilitarian Theory (Bentham and Mills late eighteen and early nineteenth century): Whatever     
      increases happiness is right.  
 
3)  Hedonic Theory: people have happiness ‘set points’ to which they inevitably return following    
      a disruptive life event(s). 
 
4)  Hedonic Treadmill Theory: Revising the Adaptation Theory of Well-Being (Diener, Lucas &  
     Scollon 2002): Newest research proves that happiness can change and does frequently over a      
     lifetime 
 
5)   Positive Psychology Theory (Seligman 1998): Those individuals will more fully make  
      improvements in their lives if they build on their genetic strengths than improving their     
      weaknesses. 
    

      Methodology 
 

In this section we will define the variable utilized, and the scientific steps that will be 
employed.  
 
1) Entrepreneurial businesses are defined by the Small Business Administration as any business 
with less than five-hundred employees. 
 
1) Dependent variable: American entrepreneurs; happiness in their private life.  
 
2) Independent variables: the number of hours at work per day versus the number of hours at 
home per day, satisfaction with one’s significant other, job stress, loneliness, number of sexual 
encounters per day, spirituality, social support group, work-family and family-work conflict, 
depression, and number of hours of sleep per night. 
 
3) Control group: non-entrepreneurs. 
 
4) Test group: entrepreneurs. 
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5) Purchase from Dunn and Brad Street randomly generated lists of 10,000 names. 

 
 A) American non-entrepreneurs (5,000). 
 
 B) American entrepreneurs (5,000). 

 
6) All test results will go directly from the subjects of this study to Zoomerang, a pioneer in 
online survey software, and is the world’s #1 source for online surveys, to; assure confidentiality 
and anonymity, do data tabulation, analysis, and graphic presentation of data analysis. 
 
7) There are a large number of predictors (10) in this proposal (model 2006). It is anticipated that 
some of these predictors will be dropped after initial testing due to not meeting or exceeding our 
strict Alpha (.75 or higher) with happiness. Therefore, a more compact model may result. 
 
8) Scale analysis of variables: This section describes the steps to be taken in order to assure the 
rigorous steps that will be taken to assure the highest quality of the data gathered by means of the 
questionnaire. We will only use scientific scales of measurement that are both objective, and that 
have proven validity and reliability with a Cronbach’s Alpha above point seven.  This 
experiment has identified scales that have been used for a minimum of 5 years with existing 
proven validity, and reliability.  
 
9) Scales to be used: For each of the 10 different, independent predictors, this researcher has 
chosen to use historically proven (within the past twenty years) scales that have at least a 
minimum of a Crombach’s Alpha of .7 or higher. 

 
                       
                     Predictor   

 
                      
                  Scale 

 
  Cronbach’s  
     Alpha 
 

Satisfaction with one’s significant 
other         

Romantic Partner Scale 
 

 

Job Stress Caplin’s Job Stress Questionnaire  
Loneliness  UCLA Loneliness Scale                       .75 
Spirituality  F.A.C.T. - SP 

 
 

Social Support Leman’s Quality of Life Scale  
Work-Family and Family-Work 
Conflict 

SHAQ  

Depression Kuwaiti Raha Scale 
 

 

Hours of sleep per night Number  
Number of hours at work  
             versus                 
Number of hours at home per day 
 

Ratio of numbers  

Number of sexual encounters per week Number  

 



 8

  
10) Number of items: sixty-there plus ten demographical questions. 
 
11) Estimated time to complete the questionnaire: thirty minutes. 
 
12) Benefit of being a subject: will receive of the final data for their professional use. 
 
13) Method of distribution: email with follow up email in 7 days, then 2 days later and finally 24     
      hours later. 
 
14) Predicted response rate: Minimum of ten percent.  
 
15) Type of statistical method: multi-variable regression analysis. 
 
16) Data Collection: 
 
 A) Questionnaire administration 
 
 B) Raw data sent directly from subject to Zoomerang 
 
 C) Researcher will only see coded answers to assure total confidentiality and anonymity. 
 
17) Definitions: 

 
A) Entrepreneurship: is defined as someone that has the desire and the ability to build and       
     sustain innovative enterprises. 
 
B) Happiness: is defined, for this research, as the behavioral predictors that the research           
     statistically indicates at a Crombach’s Alpha of .75 or higher. 

 
 C) Dependent variable: entrepreneur’s happiness in their private life. 
 
 D) Independent Variables (predictors) 
 
18) Limitations:  
 
 A) This research is focused only on American Entrepreneurs. 
 
 B) There is no attempt to statistically analyze multi-cultural differences which may exist. 
 
19) Delimitations:  
 
 A) There will be no longitudinal affect studied.  

 
B) The use of only one source for subjects. 
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20) Timing: 
       A) Refinement of model (11/31/06). 
 
 B) Survey design (12/10/06). 
 

            C) Completely ready for presentation (12/23/06) 
 
 D) Present (01/28/06) 
 

 
Recommendations 

  
 If this experiment proves the research hypothesis and at least seventy five percent of the 
behavioral predictors, then this researcher may suggest that future studies on test the most 
successful methods of ‘teaching’ happiness. This might then translate to the American 
population as a whole (our control group). 
  

Can entrepreneurs simply be shown the predictors of happiness be able to increase their 
own happiness? Can future experiments discover a mathematical formula that defines happiness? 

 
But this will then hopefully translate to the employees’ happiness. As a result, the 

entrepreneurial businesses may then cascade (nationally) into increased employment, increased 
Gross National Product, statistically reduce the number of bankruptcies, reduce the costs of 
employee replacement and absenteeism as well as concurrently increasing productivity, and net 
profits.  

 
Finally, this researcher hopes then that future research will also be able to innovate, 

design, and implement a mathematical formula that defines happiness. 
 
APPENDIX A 
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            Diener’s Model of Subjective Well-Being (1984) 

 

ABSENSE  
OF 

EMOTIONAL 
REACTIONS 

ABSENSE  
OF 

       UNPLEASANT 
MOODS 

 
 

HAPPINESS 

 
PLEASANT 
EMOTIONS 

 
 

LIFE SATISFACTION 

 
PLEASANT 
EMOTIONS 

    
         SUBJECTIVE 
        WELL-BEING 

Proposed Model of Happiness (2006) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

NUMBER 
 OF HOURS  

OF 
SLEEP NIGHT 

 
 

DEPRESSION 

 
WORK-FAMILY 

AND 
FAMILY-WORK 

CONFLICT 

 
SOCIAL 

SUPPORT 
 
 

SPIRITUALITY 

# OF 
SEXUAL 

ENCOUNTERS 
PER WEEK 

 
 
    LONELINESS 

 
JOB STRESS 

NUMBER OF 
HOURS AT WORK  

VERSUS 
 NUMBER OF 

HOURS AT HOME 
 

      SATISFACTION 
  WITH ONE’S 
  SIGNIFICANT 

OTHER 

 
HAPPINESSS
 

  Ratio    

CAPLIN’S 
JOB STRESS 

QUESTIONNAIRE

F.A.C.T. - 
SP

UCLA 
LONELINES 

SCALE

Number 

EPWORTH
SLEEP 
SCALE 

  ROMANTIC 
 PARTNER  

SCALE

  KUWAITI 
     RAHA 

SCALE

   SHAQ 

LEMAN’S 
QUALITY  

OF 
LIFE SCALE
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