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Abstract 
 
 
This is a showcase of the good practice of entrepreneurship education at Shanghai International 

Studies University, an in-depth look into its features, nut-cracking approaches and direction for 
future development. 
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Shanghai International Studies University (SISU), a key university of China affiliated to the 

Ministry of Education, aims to turn out professionals with international vision, featuring both 
language proficiency and comprehensive skills, and has over years developed programs of 
International Business and Management, Finance and Trade and Journalism in recent years. SISU 
graduates have thus received wide recognition in society by merits of solid command of English at 
work, excellent grasp of professional knowledge in communication, and deep understanding of 
culture synergy in international cooperation. 

For more than 10 years in succession, continuous efforts have been made at SISU to cultivate 
innovative spirits and practical capabilities of its undergraduates through entrepreneurship 
education programs. As a result, SISU students have in recent years achieved success after success 
in domestic and international business venture competitions, many of them becoming entrepreneurs 
after graduation. The “Graduate Entrepreneurship Education Program at SISU” has been awarded 
“Best Practice in China” in the NCGE global competition of “Good Practice of Entrepreneurship 
Education at Higher Educations” and the “Instruction Manual of Building Student Entrepreneurial 
Competencies” compiled by SISU has won Shanghai Teaching Achievement Prize. 

Follows are our practice and experience in perspective: 
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I.  Initiation of entrepreneurship education:  embed entrepreneurship development into 
every step of college education   

 
The curriculum set-up of SISU combines the entire core specialized courses offered home and 

abroad of relevant specialties and meanwhile offers language courses up to the level of grade-four 
English Majors-Band Eight proficiency level. As is practically needed, entrepreneurship education 
has always been an indispensable part of the college education programs for students majoring in 
International Business and Trade, in which we take the steps as follows: 

 
Exhibit 1  Entrepreneurship Education Instruction Plan 

Time Activity Task 
Freshman Orientation Features of the Program of International 

Business and Foreign Trade 
Web info. on venturing activities 

Course “Management” “Entrepreneurship and Small Business 
Management” 

Course “management” Case studies and practice 

 
G

rade O
ne 

Course “management” Visits to enterprises 
Course “Organizational Behavior” Knowledge and methodologies of 

organizations and teamwork 
Course “Corporate Finance” Knowledge and methodologies of 

financing budgeting 

 G
rade Tw

o 

“CIB Executive Forum and 
Entrepreneur Lectures” 

Venturing experience and Career Path of 
successful entrepreneurs 

Course “Economic Law” Knowledge and methodologies about 
business legal forms 

Course “Marketing Management” Market-analysis methodologies 
Course “International Corporate 

Management” 
Course “Negotiation and Business 
Communications” 

G
rade Three 

Course “Cross-cultural 
Communications” 

 
 
Cross-cultural communications skills 

Course “Strategic Management” “Personal Career Plan” 
Thesis paper writing Writing of Business Development Plan 

G
rade 

Four 
 

Graduation Employment orientation 
 
1. Acquaint the grade one students with the basics of Business Administration and Foreign 

Trade in the Freshman Orientation Program through a wealth of web info. on student venturing and 
innovation activities. 

2. Introduce the students to the conception and basic methodologies of business development in 
their studies of “Small Business and Entrepreneurship” of the course “Management” and carry out 
empirical case studies. 

3. Help students to learn the fundamentals and methodologies of market analysis, financing 
budgeting, organizational structure, teamwork, and business legal forms in such courses as 
“Marketing Management,” “Corporate Finance,” “Organizational Behavior,” and “Economic Law” 

4. Instruct students on cross-cultural communication skills in the courses such as “International 
Business Management,” “International Negotiation and Business Communications,” and 
“Cross-cultural Communications.” 
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5. Assign students the homework to work out a “Personal Career Plan” for the course “Strategic 
Management”, based on their personal conditions and textbook knowledge, of which, the “Business 
plan” has turned out the most thought- provoking and creative part cherished and kept by many 
students as the “most valuable learning experience in college studies.” 

6. Invite, on a regular basis, successful alumni entrepreneurs to the “CIB Executive Forum” and 
give “Lectures on Business Venturing” so as to create a dialogue platform between entrepreneurs 
and college students. 

7. Help those with college business venturing experience to analyze and summarize their 
practice in their graduation thesis writing. The graduate in 2002, Yu Ming, made his graduation 
thesis out of the summaries of his college business venturing activities. 
 

II. Cultivation of entrepreneurial spirit: organize Business Plan Contests to promote 
interactions between classroom teaching and extracurricular activities 

 
SISU has for several years in succession organized Annual Student Venturing Innovation 

Contests at university level, where experienced teachers are assigned to the competing teams as 
mentors, and winners will find access to the National College Student Business Venture 
Competition. Some competition programs have later either turned into formal research programs on 
Campus or served as the business plan for graduates to start business of their own upon graduation. 
The program mentors are to supervise and help the students in the following areas—— 

1. Academic researches: topic selection, information collection, innovative brainstorming 
2. Norms compliance: text format, presentation skills, and demeanors. 
3. PR strategies: tactics in seeking necessary understanding, assistance and funding from the 

outside.  
Mentoring is no easy a task for the teachers as they have to give up their spare time and stay with 

the students for paper work or workshop discussions when needed, be it in the noon, in the evening 
or even as late as one or two o’clock at night. Though it’s not mandatory, nor does it bring the 
teachers return in money or fame to do the mentoring work, the teachers always take delight in 
offering the help to the students, either to prepare for the innovation contests or to give advice for 
relevant inquires at Office Hours each week. 

 
III. Good practice in retrospective: Successful programs and awards received 
 

Recent years have witnessed a succession of honors won by the SISU delegation to various 
innovation and business plan competitions at and above the municipal level, a total of 10 prizes 
awarded.(nearly 100 people involved)Follows are some of the award-winning projects: 
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1. In the program of Rainbow over the Field, the SISU delegation introduced the advanced 
produce from Holland to a village to land it on a smooth road to fortune. This made the SISU 
delegation SIFE China National Champaign of that year(the year when SIFE made its debut in 
China)and ultimately won it access to the “Award of Spirit” in the final of SIFE in Barcelona. SIFE 
is a reputed international student organization committed to cultivating student entrepreneurship for 
the benefit of local communities. SIFE Word Cup each year attracts 1600 participant teams from 
more than 40 countries in the world, its panel members being CEOs of world-famous companies. 

2. Zheng Chengxi, a graduate of SISU, has successfully created a start-up named “DCC” which 
offers professional service to help protect the intellectual property rights of the foreign companies in 
China. Apart from that, the company helps facilitate cooperation between these foreign companies 
and their Chinese counterparts through franchising. Some of theses companies have reached 
strategic alliance agreements, which is an ideal win-win outcome for both parties. 

3. In the first “Confidence Cup Shanghai Case Study Competition,” the SISU delegation has 
swept the honors of group and individual champions, with “A Study on the Business Plan of 
Company ‘Flying Horse’”. The competition is jointly sponsored by the key universities of Shanghai 
and organized by Shanghai University of Finance and Economics. 

4. The SISU delegation was awarded the second prize (group) with its business plan of 
“ ‘Haode’ soluble stanching gauze” in the first “ Tonghe Cup College Student Business Plan Contest 
of Shanghai”, a joint effort of the Municipal Committee of Communist Youth League, the 
Municipal Commission of Education, the Municipal Commission of Science and Technology, and 
Zhangjiang High-tech Park. 

5. The SISU delegation participated in the third and fourth “Challenge Cup National College 
Student Business Plan Competition” jointly sponsored by the Central Committee of the Communist 
Youth League of China, the National Commission of Science and Technology, the Ministry of 
Education and National Students’ Union and its business plan “‘Haishi’ Drop-type Liquid Glasses” 
won the third prize (group) 

6. The SISU delegation won the third prize with its “Mcampus Campus Marketing Plan” in the 
“Fourth ‘Zhangjiang Hich-tech’ Cup College Student Business Plan Contest”, jointly sponsored by 
the Municipal Committee of the Communist Youth League, the Municipal Commission of 
Education and Zhangjiang High-tech Park. The project is now in smooth operation on Songjiang 
Campus. 

7. More than 30 students including Chenye, a student studying Business Administration have 
gained tickets to international forums including ISC forum. ISC is a renowned international student 
organization devoted to encouraging worldwide academic research into, writings about and 
exchanges of experiences on innovative management (many of which have later on become golden 
ideas for establishing College Graduate Start-Ups), the panel members being CEOs of 
world-famous companies.   

8. The SISU delegation outshined its competitors in SIFE China through its venture program 
“Forest Fishing,” which capitalizes on cutting-edge foreign technologies to help a fishing island get 
rich, winning the second prize. The team leader, Ms.Tian Geng, a convincing leader in teamwork 
and also a student with good command of English�who has made outstanding contributions to the 
international NPO activities, eclipsed other candidates to qualify as candidate from Shanghai for 
one of the nine representatives starting out for the event of “ Future Leader Voyage” in Europe. 

IV.  Creation of special funds: financial aid to students in venturing practice 
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Upon approval of the president of the university, the Academic Administration Division of SISU, 

has established a special fund to help boost student venturing activities. The venturing team can 
submit its proposal for grant to a panel of experts, who will authorize the grant in line with the 
requirement of the Fund Charter. The fund has to date successfully supported SISU students in the 
following events: 

1. SIFE World Cup in Spain.  
2. Harvard College Asia Business Forum . 
3. Other students’ innovative venturing activities. 
 
V. Establishment of an enabling environment: create entrepreneurship education action 

plan series 
 
The entrepreneurship education at SISU is strongly supported by school leaders  such as Pro. 

Wu Youfu- Secretary of the CPC SISU committee, Pro. Cao Deming- President of SISU; by 
functional departments such as the Academic Administration Division, the Students’ Affairs 
Division and the Committee of Communist Youth League of the school; by leaders, teachers and 
student supervisors of College of International Business and College of Foreign Trade and Finance, 
without whose efforts the following plan series would not have been possible. �see Exhibit 2� 

 
Exhibit 2  entrepreneurship education action plan series 

Time Activity Task 
Spt. Freshmen Orientation  Features of Programs on Business 

Management, and relevant Web info. 
Oct. College-wide Optional Course Cross-cultural Communications Skills 
Nov. “Strategic Management” Personal Career Plan 
Dec. Thesis Paper Writing Business Development Plan  
Jan. ISC Competition Competition Know-how for ISC 
Feb. “Business Management” related 

courses 
Preliminary Case studies 

Mar. “Business Management” related 
courses 

Empirical Case studies 

April “Management” related courses Enterprise visits 
May ISC result discussions Comment on ISC results 
June Business Plan Contest Competition know-how 
July SIFE competition Competition know-how for SIFE 
August Internship in Summer Vocation Lectures and advice on entrepreneurship 

competence 
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VI.  Set-up of research projects: Publish successful projects and compile instruction 
manuals 

 
Entrepreneurship education in SISU has been systematically enriched to encompass project 

research, the publication of the research results and compilation and publication of the Instruction 
Manual of Student Venturing Activities, so that a systematic theory framework is built to govern the 
formulation of Venturing Instruction Package and Action Plan Series. 

1. Set up research projects on innovative venturing activities. The project “Small Business and 
Entrepreneurship” has won support of Fulbright Research Foundation; the projects “Research on 
the Entrepreneurial Urge and Venture Compatibilities,” and “Instruction Manual of Case Studies 
and Business Plan” have won support of “the University Foundation for Curriculum Enhancement.” 

2. Keep updating “A Study of the Business Development of Ctrip” (the third edition to date) for 
students’ reference in their studies. It can be found in the Case Communication Centers of 
universities home and abroad including that of Hongkong Baptist University.  

3. Compile“Instruction Manual of Building Student Entrepreneurial Competencies” as the 
written instruction for the students . In recent years, nearly all the student participants in the 
venturing contests have one for reference and guidance. 

4. Persist in offering handy help and professional advice to students in their venturing activities. 
Some instructors have been valued by the students as one of the 10 “Most loved teachers of SISU”. 
The “Instruction Manual of Building Student Entrepreneurial Competencies” has been awarded 
Shanghai Teaching Achievement Prize. 

 
VII.  Self-assessment of the Education Program: features, nut-cracking approaches and 

future directions 
 
1. The entrepreneurship education at SISU is rather part of discipline construction than a student 

activity. Avoiding high-flown rhetoric, SISU aims to cultivate students’ innovative spirit and 
practical capabilities through a package of strictly set, well-tailored guidance plans and action plans 
centered. 

2. Entrepreneurship activities have become a well-organized and highly systemized annual 
competition event in SISU, headed by the School Committee of the Communist Youth League with 
the consistent participation of all the colleges and the constant support of the chairmen of the Panel 
of Judges. 

3. SISU undergraduates’ active participation and extraordinary achievements in many 
international entrepreneurship competitions rank them among the top of the domestic colleges in the 
field of student entrepreneurship. 

4. How to inspire the urge of SISU students to set up a business of their own is, as we have 
discovered, a hard nut to crack in college entrepreneurship education, as most Chinese students 
normally are eager to seek employment upon graduation, without the least desire to launch a 
business of their own. Therefore, throwing off the yoke of old habits is key to the sustainable 
development of college entrepreneurship education. 
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5. We see the future of the entrepreneurship education at SISU in the following three aspects:  
 
Set up the “Entrepreneur Association of SISU” to help consolidate the existing achievements 

and support the work in SISU of the Managing Committee of Shanghai College Student High-tech 
Venture Funds. 

Apart from the Business Plan Contest held each May, the event of “Week of Management in 
SISU” each November is to recognize and publish the achievements of the year made by the 
students in business innovation, paving the way for the Business Plan Contest to be held the next 
year. This cyclical arrangement systemizes and integrates entrepreneurship education into the 
year-round normal education scheme. 

Make room for the settlement of the headquarters of SIFE China to further inspire SISU 
students’ enthusiasm for Venture activities and make our due contributions to the progress of the 
national and global college entrepreneurship educations. 
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