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Abstract 

In this study, the impact of internal marketing applications on incivility behaviors and 
counterporductive behaviors at the workplace were examined. This study, which was carried out 
with the idea that might be an important technique to decrease the incivility behaviors, was 
conducted at an organization, where 2240 people are employed, in Kayseri, Turkey. In the study, 
488 self reports and 221 questionnaires on the perceptions of peers were used. The results 
indicate that internal marketing applications decrease workplace incivility behaviors and 
counterproductive behaviors significantly. Therefore, internal marketing applications are 
important techniques that can be used to decrease incivility behaviors at the workplace. In 
addition, the findings reveal that there are significant positive relations between incivility 
behaviors and counterproductive behaviors. Finally, according to the results of the study, these 
two behaviors trigger each other.  
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Introduction 
Developments regarding the marketing function of organizations have increased a great 

deal in recent years. Since the concept of integral marketing became an issue, marketing has 
become a function that supports organizational behavior studies. The issue of human has been 
paid attention to by every field of science; the meanings of organization functions have been 
reshaped. The attention paid to “human” both inside and outside organizations undoubtedly 
created new areas of study. The more managers or business owners look after their employees, 
the better quality the workplace will have, and both employees and organizations will achieve 
their goals more easily. In addition, the problems likely to occur will be prevented. In 
organizations, the problems might make the organizational goals distant. Due to this, it is of great 
importance to decrease the tension within the organization with the help of some applications 
and techniques.  Some issues that are of primary importance are focusing on the incivility 
behaviors in the organization and providing solutions. In this study, it is aimed to focus on the 
impact of integral marketing on decreasing the incivility behaviors in organizations and to take 
the attention of the managers on the issue. It is expected that the internal marketing applications 
will decrease the incivility behaviors in organizations, as internal marketing deals in general with 
the people within the organization. It is estimated that this interest will decrease their negative 
perceptions, attitudes and behaviors. 


