
1 

 

  



The International Journal of Management and Business, Vol. 11, Issue 1, April 2021 

 

2 

 The International Journal of Management and Business 
 

About IJMB 

The International Journal of Management and Business provides a platform for professionals, 

practitioners, academics, educators and researchers in the various fields of management and 

business to disseminate and share the latest research, knowledge and experiences worldwide. 

 

Contributions for publications are welcomed and should be sent to the managing editors of IJMB 

to batzris@iamb.org to start the publication process. The Guidelines for Preparing Manuscripts 

are available on the IAMB web site at http://iamb.org/manuscript-preparation-guidlines/ To be 

considered for publications, manuscripts must adhere to the Guidelines. 

 

 

© 2021 by Gilron Group, LLC and the International Academy of Management and Business, 

IAMB. All rights reserved.  

 

No part of these Journal publications may be reproduced in any form without the written 

permission from the Gilron Group, LLC and IAMB, the International Academy of 

management and Business. The content of all manuscripts, views and opinions published in 

IJMB are the responsibilities of the authors and do not necessarily reflect the opinions, views 

or the policies of IAMB or IJMB. Researchers and authors assume responsibility for the 

accuracy of data and facts published in the IJMB. 

 

 

  

mailto:batzris@iamb.org
http://iamb.org/manuscript-preparation-guidlines/


The International Journal of Management and Business, Vol. 11, Issue 1, April 2021 

 

3 

 The International Journal of Management and Business 
 

Editorial Board 
 

Chief Editor:  

R. Richard Dool, DMgt 
Teaching Professor 

Rudger University 

New Brunswick, NJ. (USA) 

Email: rdool@earthlink.net 

 

 

IJMB c/o IAMB Office 

3010 Medway Street 

Silver Spring, MD, 20902 (USA) 

Email: rdool@iamb.org 

 

Managing Editor:  
 
Shmuel Batzri, Ph.D. 
IAMB Office 

3010 Medway Street 

Silver Spring, Maryland 20902 (USA) 

Email: batzris@iamb.org 

 

Associate Editors 

Francis Blasco, Ph.D. 
Titular Professor 

Associate Dean of the Business School 

Complutense University 

Madrid (Spain). 

Email: fblasco@emp.ucm.es 

 

J. Michael Geringer, Ph.D. 
O'Bleness Professor of International 

   Strategy 

Director, Center for International 

   Business Education and Development 

College of Business 

Ohio University 

Athens, Ohio (USA) 

Email: jmichaelgeringer@yahoo.com 

 

Marc Eulerich, Ph.D. 
Professor, Mercator School of Mgt 

University Duisburg-Essen 

47057 Duisburg (Germany). 

Email: marc.eulerich@uni-due.de 

 

Zu’bi Al-Zu’bi, Ph.D., FHEA 
Dean-Chairman of the Board 

School of Business 

University of Jordan,  

Aman (Jordan). 

Email: z.alzubi@ju.edu.jo,  

Email: zoz55jo@yahoo.com 

 

Marco Tutino,  Ph.D., MSc 
Associate Professor, School of Business 

University of Roma TRE 

Rome, Italy 

Email:  marco.tutino@uniroma3.it 

 

Senior Edito: 

Stephen G. Atkins, Ph.D. 
Research Director 

Business Otago Polytechnic of New  

     Zealand, Dunedin, New Zealand 

Email: Stephen.Atkins@op.ac.nz 

 

 

IJMB c/o IAMB Office 

3010 Medway Street 

Silver Spring, MD, 20902 (USA) 

Email: satkins@iamb.org 

 

mailto:rdool@earthlink.net
mailto:rdool@iamb.org
mailto:batzris@iamb.org
mailto:fblasco@emp.ucm.es
mailto:jmichaelgeringer@yahoo.com
mailto:marc.eulerich@uni-due.de
mailto:z.alzubi@ju.edu.jo
mailto:zoz55jo@yahoo.com
mailto:marco.tutino@uniroma3.it
mailto:Stephen.Atkins@op.ac.nz
mailto:satkins@iamb.org


The International Journal of Management and Business, Vol. 11, Issue 1, April 2021 

 

4 

Editorial Board Members 

Na Fu, Ph.D. 
Associate Professor 

Program Director, Human Resource 

Management 

Trinity Business School 

Trinity College Dublin 

The University of Dublin 

Dublin 2, Ireland 

Email: funa@tcd.ie 

 

John Brinkman, Ph.D. 
Dean of Business & Computer Sciences 

Liverpool Hope University  

Liverpool, L16 9JD  (England)  

Email: brinkmj@hope.ac.uk 

 

Nazrul Islam, Ph.D. 
Professor & Dean 

School of Business 

Uttara University 

Dhaka, Bangladesh 

Email: nazrulislam@uttarauniversity.edu.bd 

 

Rajnish Kumar Misra, Ph.D. 
Associate Professor, Department of 

Management 

IBAT School of Management 

KIIT Deemed University 

Bhubaneswar, Orissa (India) 

Email: rajnish_misra@yahoo.com 

 

Victor Molero, Ph.D. 
Professor 

Escuela Universitaria de Estudios Empresariales 

Universidad Complutense de Madrid 

Avda. Filipinas, 28003 Madrid (Spain) 

Email: vmoleroa@ccee.ucm.es 

 

Pedro Soto-Acosta,, Ph.D. 
Associate Professor 

Department of Management and Finance 

University of Murcia, Espinardo Campus 

Murcia, Spain  

Email: psoto@um.es 

 

 

  

mailto:funa@tcd.ie
mailto:brinkmj@hope.ac.uk
mailto:nazrulislam@uttarauniversity.edu.bd
mailto:rajnish_misra@yahoo.com
mailto:vmoleroa@ccee.ucm.es
mailto:psoto@um.es


The International Journal of Management and Business, Vol. 11, Issue 1, April 2021 

 

5 

 The International Journal of Management and Business 

 

Table of Content 

 

From the Editor ............................................................................................................................... 7 

General Information ........................................................................................................................ 8 

EXAMINING A DYNAMIC LEADERSHIP APPROACH THAT INFLUENCES JOB 

SATISFACTION IN DYNAMIC-STABLE ENVIRONMENTS .................................... 11 

FRANCOIS KAMMOE 

Walden University, Baltimore, Maryland. 

THE FUNCTION AND THE EQUATION OF SUSTAINABILITY: FROM PAST 

TO THE FUTURE ............................................................................................................ 20 

MAURICIO VLADIMIR UMAÑA RAMÍREZ 

Catholic University of El Salvador, El Salvador. 

OUTCOMES OF WORK-LIFE INITIATIVES IN THE MANUFACTURING 

SECTOR: A SYSTEMATIC REVIEW ............................................................................ 36 

NANA AMMA ACHEAMPONG 

University of Maryland Global Campus, Maryland. 

RETAINING MILLENNIALS IN THE FEDERAL WORKFORCE: A RAPID 

EVIDENCE ASSESSMENT ............................................................................................ 54 

NANA AMMA ACHEAMPONG 

University of Maryland University College Park, Maryland. 

CANADIAN UNIVERSITY CONTRIBUTIONS TO INTERNATIONAL  

BUSINESS RESEARCH .................................................................................................. 72 

J. MICHAEL GERINGER,  GRIGORIOS LIVANIS, RACHIDA AISSAOUI 

Ohio University College of Business, Ohio. 

  



The International Journal of Management and Business, Vol. 11, Issue 1, April 2021 

 

6 

STRATEGIC INVESTMENT OF CHINESE AUTO-PARTS COMPANIES IN  

US MARKET: INTENTIONS AND CHALLENGES IN CREATING  

SUSTAINED COMPETITIVE ADVANTAGES ........................................................... 100 

KINFU ADISU 

Southern Illinois University Edwardsville. 

COMPARING PUBLIC SECTOR/ STATE OWNED AND PRIVATE ENTERPRISES  

IN INDIA ON THE PROPOSED ESCHEAT MODEL: 

A NOVEL APPROACH ................................................................................................. 122 

AMAN GUPTA AND DR. SUSHIL KUMAR 

Indian Institute of Management, Lucknow, India. 

MOTIVATIONS AND PERFORMANCE CONDITIONS FOR IMMIGRANT 

ENTREPRENEURSHIP ................................................................................................. 129 

RADJABU MAYUTO, ÉGIDE G. KARURANGA, ZHAN SU 

Université Laval, Québec, Canada. 

HOW DOES LEADERSHIP MOTIVATE CREATIVITY? ...................................................... 149 

STEVEN H. APPELBAUM, LÉA BÉLANGER, DEBANJAN BISWAS, SIMON BRANCO-PRATT, 

ANTHONY LALANDE, AKSHAY SHRIPATHI 

Concordia University, Montreal, Quebec, Canada. 

 

 

  



7 

From the Chief Editor 

 

Welcome to our Nineteenth issue (Vol-11, No. 1) of the International Journal of Management 

and Business (IJMB).  On behalf of IJMB, I want to express our thanks and gratitude to all who 

have made contributions to the IJMB journal in the past year  

 

We have had a somewhat challenging year in terms of our conferences, which does have an 

impact on our Journal. We had to cancel our Spring and Fall Conferences this year for a variety 

of reasons, mostly due to costs and availability to travel for many of our typical attendees. This 

was certainly disappointing and may reflect the current environment. We fully expect to return to 

our normal Conference schedule in 2021.  

 

The winners who received Award Certificate in the best manuscript competition were:  

Francois Kammoe, Walden University, Baltimore, MD, USA (Best student paper 

award)(In this issue.)  

Congratulations to Francois Kammoe for his achievements. 

 

We are planning two more Virtual Conferences in 2021, in June and October. 

 

I am happy to report, that despite the challenges, we did receive many articles for review from 

around the globe. For this issue, nine articles have been selected for submission. The nine articles 

represent an interesting cross section of research as well as regions. The topics included research 

on leadership and creativity, sustainability, work life initiatives, employee retention and 

state/public enterprises. 

 

We are also continuing to seek new members for our editorial team. If you are interested in 

joining our team, let us know. 

 

We are adapting as needed in this challenging environment while still honoring the history and 

rigor of our Journal. Congratulations to the authors selected for this issue. 

 

All the best, 

 

Dr. Richard Dool 
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General Information - IJMB Vol. 11, No. 1 

 
 

Publishing in IJMB 
 

IJMB accepts for publications a few types of articles, all of which are peer reviewed: 

 

Research Article – These are reports based on original research that contribute to the body of 

knowledge. They could be empirical, theoretical and/or conceptual on topics relevant to 

management and business issues. These articles are peer reviewed prior to publication in IJMB. 

 

Case Studies - IJMB also welcomes case studies. Well-crafted case studies can add depth and 

breadth to the growing knowledge base in the fields of management and business. They can also 

advance the professional practice of management by demonstrating how theory and research may 

practically be applied. Reporting case material can also be useful in advancing hypotheses that 

can later be studied more systematically. 

 

Feature Articles – Featured articles are manuscripts that report more details and descriptions on 

phenomenon in social science that provide the reader a chance to understand some interesting 

dimension of that subject more fully. Feature articles are usually written by distinguished and 

renown scholars in their field. 

 

Short Communication – (or Short Research Report) are used to expedited publications of new 

information. There structure is different from regular articles in that there is no separation 

between the sections; no need for detailed background information; they should provide key 

pointers to the readers; and have a size limitation of 8 pages (about 3,000 words). A short 

communication may be used if you are working on a current management topic and discover or 

develop something new that has not been reported in the academic literature. 

This format is used to ensure quick publication and expedite the report of findings not previously 

published. The work reported in Short Communications needs to be methodologically and 

statistically sound, innovative, and advancing the knowledge in the field.  

 

Short Research Note - has a similar structure to Short Communication and follow a similar 

procedure. However, focus is on the presentation of research that extends previously published 

research. This could include the report of additional controls, confirmatory results in other 

settings, negative results, small-scale studies, audits, and case studies. Authors must clearly 

acknowledge any work upon which they are building, both published and unpublished.  

 

Other articles may include: Book reviews, Literature reviews and Opinion papers relevant to 

current event on Management and business issues. 

 

Request for proposals for Special issues and Subject Areas  
 

We are seeking proposals for special issues with their guest editors. We are looking for subject 

matters that will strengthen the in-depth knowledge exchange between disciplines and between 

international academic communities. We believe that by providing novel high-quality 
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contributions by renowned scholars in the area would have the potential to attract articles of the 

highest quality.  

 

The subject matters should be like those covered by the journal and are broadly defined as 

management and business issues that are of interest to an international academic and practitioner 

audience. The following subjects serve as broadly defined areas of interest: 

 

• Organizational Studies  

• International Business  

• Strategic Management 

• Marketing Management 

• Technology & Innovation Management 

• Human Resource Management 

• Education & Training 

• Management of Social Issues 

• Management Studies 

• Research Methods 

• Auditing & Control 

• Finance & Accounting  

• Corporate Governance  

• Not-for-profit Management 

• Project Management 

• Social Responsibility 

• Sustainability Management  

 

The only requirement regarding content is that articles must include implications for an 

international audience. For some subjects this will be a natural inclusion. For others, the authors 

are expected to add and elaborate on such implications. In either case, the relevance and the 

importance of the conclusions and implications should be apparent to non-specialists.  

 

For more information about the request for proposals for special issues contact the Chief Editor 

of IJMB. 

 

The near future for the IJMB 

 
The Journal continues to encourage submissions for publications from the participants in IAMB 

conferences, as well as from other scholars in the global academic and practitioners’ 

communities. We encourage submission of traditional research papers (empirical and theoretical) 

as well as feature articles, case studies, research notes, book reviews, opinion papers, and 

spotlight on practice papers.  

 

As of Vol. 8 Issue No.2 and forward, we stopped including abstracts in multiple languages, as we 

previously done in German, Italian, French, Arabic and Spanish. We thank again our translators 

for their excellent work and dedication.  
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If additional information is needed, you are encouraged to contact the Chief Editor, Richard Dool 

or the Managing Editor, Shmuel Batzri.  

 

 

 


